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Course:

BUSAD 1550 Introduction To Digital Marketing

Majors, Minors & Degrees:

Majors
Digital Marketing (B.A., B.S.)

Departments/Programs:

Business, Accounting and Economics (Undergraduate)

Digital Marketing is a dynamic field with many different channels, each targeting unique audiences using specific analytics tools
and strategies. This course uses case studies and hands-on exploration to survey these channels and trends, introducing key
marketing concepts and how they connect to business and sales goals. Students will practice using real world digital marketing
tools and create strategy plans based on research and analysis of successful campaigns.

This course is offered online through a consortium of accredited colleges and universities. Instruction is provided by faculty
employed by partner institutions within the consortium, with technology and administrative support provided by Rize Education.
Oversight of courses offered through the consortium are reviewed and approved by Nebraska Wesleyan University. Students
register through Nebraska Wesleyan University and receive academic credit from Nebraska Wesleyan University.

3 hours
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