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Course:

BUSAD 4350 Digital Marketing Analytics

Majors, Minors & Degrees:

Majors
Digital Marketing (B.A., B.S.)

Minors
Marketing

Minors (Adult)
Marketing

Departments/Programs:

Business, Accounting and Economics (Undergraduate)

Today, marketing professionals have access to incredible amounts of data. The ability to use this data is what differentiates
successful marketing efforts from failed ones. In this course, students will learn how to analyze digital customer behavior data
using various tools and use that data to test marketing hypotheses and improve customer acquisition. This course is an online
class offered through the Lower Cost Models Consortium. The class has optional live sessions.

Prerequisite(s): Grade of "C-" or better in BUSAD 2000 Principles of Marketing, Department approved Math class*, and BUSAD
2150 Social Media Marketing or BUSAD 2250 Email Marketing or BUSAD 3350 Search Engine: Optimization and Marketing.

*A department-approved math course includes: MATH 1100 College Algebra, MATH 1450 Finite Mathematics or MATH 1600
Calculus I.

3 hours

https://catalog.nebrwesleyan.edu/cc/2022-2023/mmd/366168
https://catalog.nebrwesleyan.edu/cc/2022-2023/mmd/365971
https://catalog.nebrwesleyan.edu/cc/2022-2023/mmd/365983
https://catalog.nebrwesleyan.edu/cc/2022-2023/department/365797
https://catalog.nebrwesleyan.edu/cc/2022-2023/course/363677
https://catalog.nebrwesleyan.edu/cc/2022-2023/course/366098
https://catalog.nebrwesleyan.edu/cc/2022-2023/course/366098
https://catalog.nebrwesleyan.edu/cc/2022-2023/course/366099
https://catalog.nebrwesleyan.edu/cc/2022-2023/course/366101
https://catalog.nebrwesleyan.edu/cc/2022-2023/course/363785
https://catalog.nebrwesleyan.edu/cc/2022-2023/course/364533
https://catalog.nebrwesleyan.edu/cc/2022-2023/course/363790
https://catalog.nebrwesleyan.edu/cc/2022-2023/course/363790

